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Job title: Product Marketing Manager (Software)
	Main purpose

	HR Wallingford design smart, resilient solutions across the natural and built environments to help everyone live and work more sustainably with water.  By harnessing research, data insights and the power of our collective expertise, we help the world to better understand the changing influence and impact of water.  Drawing on our unique capabilities in science, technology and engineering, we invest in knowledge and innovate to address future challenges and opportunities.

Our newly created Software Group is responsible for developing, productising and taking to market a broad range of software products.

The Product Marketing Manager will be embedded within the Software Group while reporting into the Marketing and Communications team to ensure professional personal development.

The Product Marketing Manager is an important role in the evolution of the Software Group and will lead the development and implementation of best-practice product marketing plans and manage product launches to support acceleration of market adoption and sales growth. 

This individual contributor role requires a self-motivated and commercially-focused strategic thinker with software product marketing experience.   



	Main duties

	This role encompasses the broad spectrum of Product Marketing responsibilities, and plays a pivotal role in the further promotion of the HR Wallingford Software Group and our products.

Key responsibilities include: 

Product Marketing Strategy:
· In collaboration for the Group Manager (Software), develop and execute comprehensive product marketing strategies that align with the group’s business objectives.
· Identify market opportunities and define the product marketing roadmap.

Product Launches:
· Oversee the planning and execution of product launches, including go-to-market strategies and promotional activities.
· Collaborate with product development and business development teams to ensure successful product introductions.

Market Research and Analysis:
· Conduct market research to understand customer needs, market trends, and competitive landscape.
· Use data and customer insights to inform product marketing decisions and strategy.

Sales Enablement:
· Develop sales tools and resources, including product presentations, brochures, and sales training materials.
· Work closely with the business development team (including Resellers) to ensure they have the information and resources needed to sell products effectively.


Marketing Communications:
· Develop and execute marketing communication strategies to promote products and build brand awareness.
· Oversee the creation of marketing content, including articles, blogs, social media posts, and press releases.

Digital Marketing:
· Implement digital marketing strategies, including development and management of the software group website, SEO / SEM, email marketing, and social media marketing.
· Develop and manage online marketing campaigns to drive traffic and generate leads.

Customer Engagement:
· Engage with customers & resellers to gather feedback and ensure products meet their needs.
· Develop strong relationships with key customers and stakeholders.

Financial Management:
· Develop and manage the product marketing budget.
· Ensure cost-effective delivery of product marketing initiatives.

Performance Tracking and Reporting:
· Track and analyse the performance of all product marketing activities.
· Provide regular reports and insights to Group Manager (Software) and Head of Marcomm on product marketing progress and challenges.





	Key Skills & Competencies

	

Technical and Professional Skills:
Strong understanding of best practice product marketing principles, practices, and methodologies related to promotion of Software Products.
Knowledge of market analysis, customer insights, and competitive analysis.
Proficiency in marketing software and tools.

Communication & Management Skills:
Excellent strategic thinking and problem-solving abilities.
Excellent communication and presentation skills with the ability to convey complex product information clearly.

Personal Attributes:
Strong attention to detail and accuracy.
Ability to work effectively and independently in a fast-paced, dynamic environment.

Qualifications:
Bachelor’s degree in Marketing, Business Administration, or a related field.
Professional certifications (or working towards gaining such certification) such as Certified Product Marketing Manager (CPMM), Certified Marketing Professional (CMP), or Chartered Institute of Marketing are highly desirable.
Minimum of 5 - 10 years of progressive experience in product marketing, with a track record of develop effective revenue generating software-focussed product marketing strategies 
Experience with software product marketing experience of working in the water / environmental sector would be beneficial.








	Job specific duties

	

Assessment of Market opportunities for software products (TAM, Competition, Customers)
Development of Ideal Customer Profiles and Persona Profiles
Development of Product Marketing assets
Own the Product Launch process
Monthly Product Marketing Reporting. 






	Group
	Marketing (Embedded with Software Group)

	Reports to
	Head of Marketing & Communications (Dotted line to Group Manager Software)
	Responsible for
	Software Group Product Marketing

	Date agreed
	TBC
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