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	Job description


Job title: Head of Marketing & Communications

	Main purpose

	HR Wallingford creates smart, resilient solutions across the natural and built environments to help everyone live and work more sustainably with water. By harnessing research, data insights and the power of our collective expertise, we help the world to better understand the changing influence and impact of water. Drawing on our unique capabilities in science, technology and engineering, we invest in knowledge and innovate to address future challenges and opportunities.

The Head of Marketing and Communication will lead the development and delivery of HR Wallingford’s marketing and communication strategy, enhancing brand visibility, reputation, and engagement globally. Reporting to the Director of Markets and Research, this role will drive strategic campaigns, oversee internal and external communication, and ensure alignment with HR Wallingford’s strategic objectives and values. This role is key to positioning us as a global, world class leader in sustainable water solutions and covers our consultancy, equipment, software and property businesses.




	Main duties

	
This role encompasses the full spectrum of marketing and communication responsibilities and plays a pivotal role in promoting HR Wallingford’s brand, expertise and technology.

Marketing communications strategy
Develop and implement a multi-channel marketing and communication strategy aligned with HR Wallingford’s purpose and strategic goals.
Align our communications strategies to support growth in our target market sectors and regions, and maximise the reputational impact of our research activities.
Develop and manage the marketing budget, ensuring cost-effective delivery of initiatives.
Track and analyse performance metrics, providing regular reports to senior leadership.

Team management
Lead, mentor and develop a high-performing Marcomms team, fostering a culture of creativity, innovation, and data-driven decision-making
Prepare and manage the marketing communications budget to ensure optimal allocation of resources and maximise return on investment
Commission creative projects, manage external agencies, and oversee budgets and delivery.

Brand management
Ensure consistent brand messaging and identity across all channels and assets. 
Drive initiatives to strengthen global reputation and visibility.
Provide advice to the Executive Team/Executive Committee on reputation management, crisis communication, and employee communication.

Brand & digital marketing 
Lead the development and execution of integrated brand marketing campaigns across digital, print, and event channels to drive lead generation, engagement and brand visibility.
Oversee the management and optimisation of all digital platforms, including websites, social media, email marketing and automation systems, and the intranet, ensuring innovation and compliance with best practice and regulatory standards.
Enhance HR Wallingford’s digital presence through data-driven insights, SEO, and targeted social media strategies, identifying opportunities to maximise reach and impact.
Define and implement a robust content strategy that champions storytelling and translates complex technical concepts into compelling, audience-focused narratives.
Manage a forward-looking content calendar and oversee the creation of high-quality materials, including websites, brochures, case studies, films, blogs, social media posts, and thought leadership pieces that align with our overall market and research activities.
Ensure consistency, clarity, and brand integrity across all marketing content and communication formats.

Product marketing
Provide oversight and guidance for product marketing activities across HR Wallingford’s software portfolio.
Ensure product marketing plans align with corporate brand and business objectives, and the assets delivered support the delivery of effective go-to-market strategies, product launches, and efficient lead generation activities. 

Internal communication
Advise the Chief Executives on internal communication strategies and activities that reinforce a positive organisational culture, align with company values, and support strategic priorities, including maintaining a high level of employee engagement.
Oversee the development and delivery of an internal communications plan that promotes organisational culture, values, and strategic objectives.
Ensure consistent, timely and engaging communication across all internal channels, including the intranet, events and leadership updates.
Partner with senior leaders to support change communications.

Media relations
Oversee press office capabilities and the growth of positive relationships with journalists, broadcasters, industry influencers and press office contacts within client/partner organisations.
Act as media contact for crisis communications when required.
Continue to develop a network of expert spokespeople within the business.

External engagement
Oversee external engagement activities that align with brand, purpose, and marketing objectives, including STEM activities with schools and universities, visiting groups and community relations.



	Group
	Marketing & Communications (MarComms)

	Reports to
	Director of Markets and Research

	Responsible for
	MarComms team
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