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	Person specification


Job title: Head of Marketing & Communication

	Knowledge and experience	Essential
	Desirable

	Proven track record in developing and delivering successful integrated marketing and communication strategies at a senior level
	X
	

	Proven track record in brand management, digital marketing, and content strategy that enhances business growth and employee engagement
	X
	

	Strong experience in media relations, reputation management, and crisis communication
	X
	

	Experience of leading a marketing and communications team with a collaborative leadership style, fostering teamwork, professional development and accountability
	X
	

	Experience in managing budgets and delivering cost-effective marketing initiatives, including the ability to manage subcontractors 
	X
	

	Familiarity with product marketing and go-to-market strategies
	
	X

	Understanding of internal communications and change management
	
	X

	Experience of SEO, social media, and marketing automation tools.
	X
	

	Proven ability to identify marketing trends and leverage emerging tools and technologies to enhance the effectiveness of marketing communications
	
	X

	Knowledge of compliance and regulatory requirements relevant to marketing and communication activities.
	X
	

	Experience of leading B2B marketing within a technical, engineering, or research-led organisation.
	X
	



	Personal attributes/behaviours	Essential
	Desirable

	Strategic thinker with ability to align marketing and communication initiatives to support strategic goals on growth, research communication and people engagement
	X
	

	Collaborative and adaptable, with excellent stakeholder engagement skills.
	X
	

	Ability to prioritise competing workloads and work effectively under pressure in a demanding, leanly resourced environment
	X
	

	Creative and innovative mindset, with strong attention to detail and brand integrity.
	X
	

	Resilient and confident in managing reputation and crisis situations.
	X
	

	Excellent written and verbal communication skills, with ability to translate complex technical concepts into compelling narratives.
	X
	

	Experienced in the hands-on delivery of high-quality marketing assets, including the ability to assess the aesthetics of publicity productions.
	X
	




	Qualifications and skills	Essential
	Desirable

	A minimum of 10 years of experience in marketing and communications, with a track record of delivering impactful strategies.
	X
	

	Degree in Marketing, Communications, Business, or a related scientific/engineering discipline (or equivalent experience).
	X
	

	Evidence of continuous professional development in marketing, digital strategy, or communication leadership.
	X
	

	Relevant professional certification, e.g. Chartered Institute of Marketing (CIM), Chartered Institute of Public Relations (CIPR)
	
	X
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